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Leveraged for measurement purposes,
a weekly report on the share of ad

exposure time of broadcast, cable and
streaming on TV screens at both the

national and local market levels, across
platforms, media distributors, 

networks and stations    

Leveraged for measurement purposes,
a monthly snapshot of total broadcast,

cable, streaming and other
consumption through TV screens,

reporting how US audiences spend their
time watching TV across various
platforms and media distributors 
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Measuring Across Platforms
What are the Key Features of 
‘The Gauge’ and ‘The Score’?

Want more? Check out our website at thevab.com
Note: Product descriptions and features sourced from Nielsen and Comscore as of 2/28/25

https://thevab.com/

